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o ENIOR

GRAPHIC DESIGNER

Over ten years of experience building clear, consistent, and functional visual identities

LAUTARD &iSimsemen
FUENTE
DAITCH

GRAPHIC DESIGI
BRANDING

WEB DESIGI
DIGITAL DESIGN
ILLUSTRATION

and systems. Specialized in branding, visual identity, and illustration.

Experienced in art direction, delivering end-to-end visual communication projects from
concept to final execution, combining analysis, aesthetic sensitivity, and careful

craftsmanship to meet brand needs across digital and print environments.

Enjoys working collaboratively with multidisciplinary teams and leading creative

processes, using design as a strategic tool to connect ideas, objectives, brands, and people.

TECHNICAL SKILLS o UFT SKILLS

DESIGN & BRANDING DIGITAL & Ul PRINT & PRODUCTION
B Brand strategy, creation, and evolution. B Ul design for responsive websites and applications. B Editorial design and professional presentations. B Clear communication and active listening.
B Visual identity systems and brand guidelines. B Design for digital products and brand touchpoints. B Artworking and final artwork for print. B Interdisciplinary teamwork.
B Logo design and identity development. B Social media content and digital campaign assets. B Leadership and mentoring of creative teams.
B Artdirection for visual communication projects. B User-centered visual design for digital B Time management in remote work environments.
B Advanced visual composition: grids, hierarchy, environments. B Adaptability and critical thinking.
typography. B Creative problem-solving.

T00LS & SOFTWARE LANGUAGES

CV-2026

DESIGN TOOLS (principal stack) WEB & Ul ADDITIONAL TOOLS CURRENTLY LEARNING SPANISH - (Native) I

P Photoshop $ Figma 0 Microsoft Office Al Al workflow tools
S| /S Y NN/ /Y ENGLISH - (CJ) L/
.| /lustrator o WordPress G Google Workspace D Blender

Al | o —— Wl ./ Y W/ /S CATALAN - (B2) ., /.

InDesign _ Elementor Notion

Id I/ /. 12 ——————— il W/ /S Al tools for workflow optimization and

b Premiere Pro Blender (3D modeling — beginner level) - —
V| e/ U . S ] o - am
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PROFESSIONAL BACKGROUND

GRAPHIC DESIGNER

AGENCIA VESPA MEDIA
Buenos Aires, Argentina | 2009 - 2011

GRAPHIC DESIGNER

CONTRACT WORKPLACES
Buenos Aires, Argentina | 2013 - 2014

N 7

GRAPHIC DESIGNER

PULITA COMPACT WALLET
Barcelona, Spain | 2015 - 2017

N 7 N

CO-FOUNDER & ART DIRECTOR

ONA CRYSTAL KAYAKS
Mallorca, Spain | 2021 - 2022

GRAPHIC AND WEB DESIGNER

WEBIDIOTZ AGENCY
Remoto, Winnipeg, Canada | 2011 - 2013

ART DIRECTOR / SENIOR GRAPHIC DESIGNER

VARSITY 5.8 .E.TOURS

2017 2023

Led a full company rebranding, developing naming, visual identity, brand
guidelines, and a complete graphic system optimized for digital
environments; positioning the brand as modern, international, and
focused on sports and education while ensuring readability, scalability, and

cross-platform consistency.

B Directed the creation of 360° cormmunication campaigns and assets,
including social media, newsletters, print materials, and signage;

strengthening visual coherence and improving brand recognition.

B Designed and developed the corporate website from scratch using
WordPress and Elementor, creating reusable templates in collaboration
with the sales team; increasing digital presence and team autonomy in

tour publishing while aligning with business objectives.

CO-FOUNDER & ART DIRECTOR

MANTONEGRO STUDIO
Buenos Aires, Argentina | 2014 - 2017

PROFESSIONAL EXPERIENCE

N\ /7

CO-FOUNDER & ART DIRECTOR

ONA CRYSTAL KAVAKS

2021 2022

B Integrated strategic vision and creative direction, balancing commercial,
operational, and branding decisions to deliver an innovative tourism

project with a strong identity and a distinctive market proposition.

B Co-founded the project from the ground up, developing the business
plan, analyzing competitors and suppliers, and managing operational
permits and imports from China to Spain; enabling the launch of an

innovative business model in Menorca.

B Led the development of the brand identity, creating the naming, creative
concept, logo, and visual system inspired by the interior/exterior duality of
water; building a differentiated, authentic brand aligned with its

environment and sensory experience.

B Designed and produced online and offline assets, including uniforms,
social media content, and product and campaign photography; ensuring

visual consistency and professionalism across all touchpoints.

AN Z

ART DIRECTOR / SENIOR GRAPHIC DESIGNER

VARSITY S.&.E. TOURS
Barcelona, Spain | 2017 - 2023

N 7 N

SENIOR GRAPHIC DESIGNER

SUENOS DESCANS
Barcelona, Spain | 2013 - 2025

SENIOR GRAPHIC DESIGNER

SUENOS DESCANS

2023 2025

B Structured and executed the “Store Portfolio,” physically surveying and
documenting 37 stores and designing an internal interactive microsite;

centralizing key information for cormmercial and operational teams.

B Produced the “Capario” visual system, creating editable exploded views
of all mattresses and their layers; streamlining new product launches and

facilitating catalog updates.

B Directed graphic production for new store openings and renovations,
defining signage, formats, materials, and large-format artwork (e.g., Sant
Boi store, facade over 30 m); ensuring a consistent, high-impact retail visual

experience.

B Restored, created, and optimized online and offline assets, including
brochures, catalogs, campaigns, animations, and retail cormmunication in
both Catalan and Spanish; enhancing visual presence and commercial

support across 37 stores.
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LAUTARD

Passionate about design in all its forms, from graphic design and illustration to

architecture, photography, industrial design, and interior design. Highly curious

about trends and how they evolve around the world.

As a designer, | seek to understand the needs and aspirations of each project in

order to act accordingly, with a clear idea that supports every decision, prioritizing a

clean and simple style for effective commmunication. | constantly look for inspiration

across different disciplines. Detail-oriented and demanding, with a strong sense of

personal identity, always seeking new challenges and proposals.

EOUCATION

B Bachelor's Degree in Graphic Design
Faculty of Architecture, Design and Urbanism
(FADU), University of Buenos Aires (UBA)
Buenos Aires, Argentina | 2012.

B Web Design Course

Dotzero, Buenos Aires, Argentina.

CURRENTLY

CEARNING

D

Al

Blender (3D modeling — beginner level).

ul.

Al tools for workflow optimization,
process management, and content creation.

"M LOOKING FOR

FUENTE DAITCH

WHEN I'M NOT DESIGNING

| enjoy disconnecting through sports and
activities such as cycling, longboarding or
snowboarding, as well as a casual game of
padel, football, or tennis. | reconnect and
ground myself by exploring places where

nature plays a central role.

Projects where creativity is the driving force.
Visual challenges.

Involvement in ambitious goals.

Opportunities to learn from the people around
me.

Roles with greater responsibility, including team

Management.
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LAUTARO FUENTE DAITCH

o ENITOR
GRAPHIGC DESIGNER

VISIT MY WEBSITE TO SEE THE PROCESS
AND DEVELOPMENT BEHIND SELECTED PROJECTS

= Be R in Q)

hola@lauchadesign.com /lauchafr LAUCHADESIGN.COM /in/lautarofr Barcelona, Catalonia, Spain

...| seek to develop the potential | recognize, pushing it toward levels | have yet to discover...



